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Summary
The MARCO Public Website was designed and developed with the aim to address the key questions that external visitors are expected to have,
including:
• What the project is about
• What the project is delivering, and why
• Who the partners of the project are
• Where to find more information on the topic or related topics (Newsroom)
Google Analytics was employed as a tool to monitor the statistics of the website and make changes to the content architecture if necessary.
The MARCO website was officially launched in February 2017. It will be continuously updated and will evolve with the lifecycle of the
project.
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1 Introduction
The key objectives of MARCO in terms of public communication are to:
•

Raise awareness about MARCO and the benefits generated by climates services in various business
sectors, and among policy makers, the scientific community and the general public.

•

Centralise and make available all possible relevant public reports.

•

Ensure international visibility for MARCO and its associated activities.

The public website for MARCO will contribute to achieving these objectives by serving as the main channel
for news and updates, as well as a repository for all the project’s public deliverables.
This document outlines the main sections and technical characteristics of the website.

2 Content
The public MARCO website will promote the international visibility of the project, communicate on the
progress achieved and disseminate the results stemming from the project.
To make useful and relevant information available to the general public, it was decided that the website
should address the needs and the questions that would most likely interest external stakeholders or
visitors, such as:
•

What the project is about

•

What the project is delivering, and why, including its vision

•

Who the partners of the project are

•

Where to find more information on the topic or related topics

2.1 Homepage
All of the important information on the project can be accessed directly from the homepage and highlights
of each section or topic are displayed.
Visitors have direct access to information on:
•

The project

•

The activities carried out

•

The expected results

•

The case studies
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•

The latest news and events

•

Access to subscribe to the project’s Newsletter

•

The link to the EU-MACS project which is focused on making the wealth of climate information truly
accessible and applicable for a large variety of potential climate service users

•

Latest published resources

•

The partners of the consortium

Screenshots of the homepage
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2.2 About MARCO
The “About MARCO” section describes the project in general and the MARCO collaboration with EU-MACS.
Visitors can also access all the pages on the website directly from the header, left sidebar titled More
Information which includes links to key sections of the website and the footer where they can find latest
news and upcoming events, the Twitter feed and other key details about the project (this is the case on all
pages).
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2.2.1 Climate Services
The “Climate Services” gives context to the MARCO project drawing from the IPCC Fifth Assessment Report.

2.2.2 Market
The “Market” section shows gives a 360-degree view of the current market that MARCO addresses, and
how it can expand in the future.
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2.3 Consortium
The “Consortium” section, on the Home and About pages, lists the partners participating in the project,
including their logo and link to their website.
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2.4 Newsroom
2.4.1 Newsroom/News and Events

2.4.2 Media
The ‘Media’ section gives access to documents that provide additional information on the project, such as
communication material (brochures/flyers/infographics), the project’s newsletters, videos and other
promotional materials.
On this page, users can also sign up for the newsletters.
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2.5 Results
The ‘Results’ section gives access to the results produced in the project and public reports/deliverables etc.
On the page, users can also access the 9 case studies which will be carried out during the project duration.
This section will be updated as these documents are made publicly available.

2.6 Partner Area
A link to the private area dedicated to members of the consortium is also available in the top menu.

3 Other considerations
3.1 Browser compatibility
The website is compatible with the common web browsers on all common operating systems. These
include various versions of Internet Explorer, Firefox, Safari, Opera and Chrome.
The layout of the website is also responsive: it adjusts the design display based on the screen size of the
device it’s viewed on, regardless of whether it is viewed on a desktop, tablet or mobile.
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3.2 Google Analytics
To understand how the website is used by visitors, a Google Analytics account was registered for MARCO.
The reports will give a clear idea on:
•

How many users are visiting the site

•

Which pages are the most viewed

•

The geographic location of visitors

4 Conclusion
The MARCO website will be updated regularly and will remain a flexible tool, content and structure may
evolve if necessary.
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