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1 Introduction 

The ‘MArket Research for a Climate services Observatory’ (MARCO) project gathers the European Climate-
KIC, market research firms, climate scientists, climate services practitioners and innovation actors to 
provide detailed insight into the climate services market in Europe. In addition to assessing this market, the 
project will carry out case studies, forecast future user needs, assess market growth until 2030, unveil 
opportunities, raise awareness and connect service providers and users. It is divided into seven work 
packages, the fourth of which is “Potential and Actual Market Demand”. 
 
The objectives for the “Potential and Actual Demand” workstream are to: 
 

1. Identify how climate vulnerability and risk influence demand for Climate Services 

2. Assess the value and transactional volume of current and potential demand for Climate Services 

based on a combination of new qualitative and quantitative research methodologies 

3. Identify the drivers of market demand and how they may be influenced by interventions (such as 

building a market observatory) 

 
These objectives are to be delivered by the six partners in this workstream, using a variety of quantitative 
and qualitative research methods. 
 
Objective 2 is divided into five key tasks and deliverables, of which this report (project deliverable D4.2) on 
Climate Service Market Transactions is the first. This report (and the accompanying data workbooks) 
applies a common quantitative methodology to researching the major EU suppliers of, and purchasers for, 
Climate Services. The report is divided into eight short sections (including the Introduction) that describe 
the research process and the results: 
 

• Section 2 outlines the research objectives, which include identifying the most significant EU 
suppliers and purchasers uncovering any historical trends and behavioural insights into the current 
Climate Services market 
 

• Section 3 describes the research methodology, outlines the steps undertaken to search out and 
prioritize suppliers and purchasers and includes examples that illustrates the process  
 

• Section 4 summarises the findings on EU suppliers, identifying the highest value suppliers for 
Climate Services over a three- year period and estimating year-on-year growth for these suppliers 
 

• Section 5 outlines the supplier analysis in more detail, investigating patterns of supply over the 
three- year period by company and by country 
 

• Section 6 summarises the findings on selected EU purchasers, identifying the highest value 
purchasers for Climate Services over a four- year period and estimating year-on-year growth in 
procurement for these purchasers 
 

• Section 7 outlines the purchaser analysis in more detail, investigating patterns of procurement for 
Climate Services by organisation, country and by service type and commenting upon emerging 
behavioural patterns on frequency and value of procurement 
 

• Section 8 focuses on discussion and learning points arising from the research that can inform and 
improve future project activities. 
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2 Research Objectives 

Originally, this task was designed solely to provide named purchasers and suppliers that could then be 
accessed by other MARCO workstreams and used to augment their own organisational lists for interview or 
survey purposes.  
 
As the task progressed it was expanded to include much wider objectives: 
 

• To identify lists of most significant EU purchasers of Climate Services 

• To identify lists of most significant EU suppliers of Climate Services 

• To analyse growth patterns within suppliers (by country) over past three years 

• To analyse purchaser behaviour by country (growth in spend and frequency of spend) over past 
four years. 

 
The broader objectives were designed to develop further insights into purchaser and supplier behaviours 
and several assumptions were made that could subsequently be tested by the research i.e. 
 

• Frequency of purchasing will vary 

• Boundaries between Weather & Climate Services sales will be blurred 

• Many organisations will purchase both Weather & Climate Services 

• Some organisations will progress from Weather to Climate Services 

• Few organisations will ONLY purchase Climate Services 

• Organisations buy a wider range of Climate Services over time 

• Larger organisations often purchase from Professional Service intermediaries 

• Some end-user sectors more clearly differentiate between Weather & Climate Services. 
 
At the beginning of the research it was unclear whether the transactional data sources would be of 
sufficient detail or robustness to answer any or all of these questions. While kMatrix has undertaken similar 
transactional research for other sectors, this was a first- time analysis of Climate Services and the first time 
that the research methodology had been focused upon uncovering behavioural insights. 
 
As the research progressed, it became clear that listing and analysis of ALL suppliers and purchasers would 
be impossible due to time, resource and data limitations, therefore, practical cut off points were 
established for the supplier and purchaser analysis. These are discussed below.  
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3 Research Methodology 

The process of identifying and quantifying sales values for companies (and back- checking this against 
industry procurement data) is one component of the wider research model that was used to define and 
quantify the Climate Services sector under Deliverable 2.1. The full research model is described in the draft 
Methodology Report included with Deliverable 4.3, which includes the changes to the Climate Services 
taxonomy and analysis of market applications. 
 
For suppliers, this aspect of the research methodology involves data mining and desk research to: 
 

• Establish the main suppliers of Weather and/ or Climate Services 

• Establish their history of supply over the past three years 

• Establish where (within the EU) there is evidence of sales 

• Estimate the values of those sales by year and by country. 
 
This requires cross referencing, corroboration and triangulation between multiple sources of company, 
industry, procurement and other data to develop a realistic picture of trading within the EU with an 80% (or 
higher) level of data confidence1. Research data was collected from public and private sources and was 
conducted without (and did not need) the direct involvement of the suppliers. 
 
This process is closely aligned with private sector market and competitive intelligence techniques and 
reflects best practice in how companies themselves measure their own uncertain competitive landscape. 
The results of this research are, therefore, based upon competitive performance and should be considered 
as commercially sensitive, so while the original research files maintain the names of companies attached to 
their European sales history, the graphics and tables in this report have been anonymized. 
 
For purchasers, the research methodology also involves data mining and desk research to: 
 

• Establish the main purchasers of Weather and/ or Climate Services 

• Establish their history of purchase over the past three years 

• Estimate the values of those purchases by year and by country. 
 
The same process of cross referencing, corroboration and triangulation between multiple sources was 
applied, but in this case, for methodological reasons, only private sector procurement was included. This 
information is not commercially sensitive, therefore, company names and associated annual spend on 
Climate Services have been included in this report. 
 

It is not always apparent from company websites or from national statistical sources that organisations are 
involved in the sale or procurement of Climate Services. Therefore, more complex search processes are 
required, using an appropriately wide range of key words. A common sequential process for identifying 
both suppliers and purchasers is identified in the 19 steps listed below: 

  

1. Scan for Climate Services definition and associated definitions (as language and terminology differs) 

in both resident and new data sources 

2. Decipher country- based industrial codes where relevant 

                                                
1 Levels of data confidence are explained in more detail in the Quantitative Research Methodology. But in brief, each 
value is calculated as the mean from a range of values (the core process of the multi- sourcing methodology). An 80% 
level of data confidence means that there is a variance of plus or minus 20% in the source values used to calculate the 
final figure.  
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3. Connect with central company registry per country 

4. Connect with commercial company data holders where necessary 

5. Identify services that might include Climate Services for data search purposes 

6. Associate each element with in-field data to look for trading activity 

7. Look for project reports and commentary through established news routings as these usually 

identify who is involved so that we can then focus on organisations for more detail. 

8. Scan for activity in commercial sectors 

9. Scan for activity in sector and cross sector associations 

10. Scan for activity in sector and cross sector Institutes 

11. Scan for activity in the financial sector 

12. Perform source evaluation as per our standard data reliability process 

13. Apply data reliability process (data variance analysis) 

14. Finalise source set post data reliability process. 

15. Assembly Company names and financial activity 

16. Establish operational base for each company identified 

17. Data triangulation may be needed to define the Climate Services relevant element of trading 

18. Conduct manual data review to check for possible errors 

19. Report process output 

As sources were identified (new or old) they were either updated or included into the Source Library that 
kMatrix maintains for Climate Services research. This means that data sources secured from a specific task 
acquire a use- history and remain available for further research tasks. A simplified version of this process is 
shown in Figure 1, where data sources are identified from multiple sources, assembled for the specific task 
and assigned to the source library where a history of usage is maintained through what is termed “source 
control.” 

 

 
Figure 1: Climate Services Source Search and Storage for EU Suppliers and Purchasers 
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The 19- step process was followed for each organisation that was eventually included in the supplier and 
purchaser lists. In reality, the research was iterative rather than sequential and was conducted within a sub- 
set of research routines contained within a wider research model, shown at Figure 2. This wider research 
model positions the specific data sources used within a wider universe of research routines and algorithms 
that cross check data against the Climate Services market definition, company case study and benchmarking 
data (reality checking of Climate Services data in relation to other market activities), other company and 
country data sets (to compare geographical trading patterns) in relation to what is known about Climate 
Services and, where appropriate, related or similar sectors. The model in Figure 2 shows this sub set of the 
wider research process that is described in more detail as part of the full research model methodology 
appended to D4.3. 

 

Figure 2: Wider Research Model for Climate Services Activities 

 
At the end of this process there is sufficient evidence, subject to some interpretation, to determine 
whether a company is included in the supplier or purchaser list.  
 
“Deep dive” examples for how multiple sources are used to identify and quantify supplier and purchaser 
activities are included at Appendix 1 (suppliers) and Appendix 2 (purchasers). These examples primarily 
address Steps 12- 19 of the research process above. 
 
In the analysis that follows, both suppliers and purchasers are considered separately. No attempt has been 
made to link supplier and purchaser data i.e. who sold to whom or who purchased from whom. This is 
partly for reasons of commercial sensitivity and due to the limitations in data sources, where it is much 
more difficult to identify both parties in a single transaction. 
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4 Summary Supplier Findings 

The research identified 113 major suppliers of Climate Services across the 28 countries of the EU. These are 
listed at Appendix 3. All companies are EU- based, at least for Climate Service sales. These companies were 
selected above others based upon a) size of sales and b) delivery into several EU countries. These suppliers 
were responsible for approximately 40% of Climate Services sales in Europe within each of the last three 
years.  
 
The research ranges from 2013/ 14 to 2015/ 16 (three years), unlike the Purchaser research that covered 
four years from 2012/ 13. The three- year period was selected based upon the quality and volume of 
available data. The list is restricted to suppliers that have been making sales for each of the past three 
years. One further reason for extending the research to three years was because the initial listing for 2015/ 
16 identified a surprisingly short list of suppliers accounting for 40% of the market. This finding needed 
further validation across several years of data. 
 
The supplier data set lists each supplier, by year with estimated sales values for Climate Services in each 
country in the EU. The research estimates the sales value, market ranking and market share for each of the 
113 suppliers. Its shows where sales have taken place, any new country sales and the annual growth in 
sales. It does not show the services or applications that were sold, neither does it show who they were sold 
to. 
 
The high- level findings from this research are: 
 

• In 2013/ 14 the top 113 suppliers were collectively responsible for EUR 1.45bn sales across the 28 
EU countries 

• In 2014/ 15 this rose to EUR 1.85bn 

• In 2015/ 16 this rose to EUR 2.52bn 

• Between 2013/ 14 and 2014/ 15 supplier sales collectively increased by 28% 

• Between 2014/ 15 and 2015/ 16 supplier sales collectively increased by 36% 

• This means that the sales of the top 113 suppliers increased at a faster rate than EU Climate 
Services market growth over the three- year period 

• In 2015/ 16 the top suppliers accounted for 40% of the Climate Services market, based upon the 
new taxonomy valuation of the EU market at EUR 6.28bn (see Deliverable 4.3). The market value 
for the new taxonomy has not been calculated for 2013/ 14 and 2014/ 15, but it is estimated that 
the market share for the top suppliers was approximately 33% and 36% respectively. 

 
The rate of growth in supplier sales was like the increase in procurement values (noted below), which was 
reassuring and established Climate Services as a high growth sector. The fact that both sets of historical 
data are significantly above current forecast growth rates for 2016/ 17 and beyond (noted in the 
Deliverable 2.1) suggests that there is a “lag” between market performance and market forecasting that, 
hopefully, can be addressed through MARCO Work Package 6 on Forecasting Market Demand. 
 
The supplier research pointed to a concentrated supplier base accounting for an increasing share of the EU 
market. This raises the questions (beyond the scope of the current research) like: 
 

1 Can this limited number of suppliers continue to dominate the market? 
2 Will growth in the purchaser base increase the opportunity for more and smaller businesses i.e. 

make the market more competitive? And how might this be enabled? 

3 What role might a Market Observatory play in increasing the opportunity for smaller players? 
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5 Supplier Analysis 

The supplier data base (presented as the separate data file) includes companies from a range of disciplines 
that include consultancy, actuarial, engineering, accountancy and Climate Services.  All companies are EU- 
based, at least for Climate Service sales. These companies were selected based upon a) size of sales and b) 
delivery into several EU countries. These suppliers were responsible for up to 40% of Climate Services sales 
in Europe within each of the last three years. Other companies involved in Climate Services may have been 
excluded from this list for a variety of reasons: 
 

• Sales not delivered from within the EU 

• Sales value too small 

• No evidence of sales in each of the past three years 

• Sales into very limited number of EU countries. 
 
While the exclusions may appear arbitrary, they do ensure that the research is focused upon a core of 
companies that have a major impact on the EU Climate Services market. 
 
The supplier data set includes sales values by supplier, by year and by country of the EU (see Data Sample 
at Table 1). Supplier names have been anonymized to random numbers. 
 

Table 1: Data Sample for Anonymized Supplier Sales in EUR M 

 
 
The data has been aggregated to show that the total 113 suppliers accounted for EU sales of EUR 2.52bn in 
2015/ 16, EUR 1.85bn in 2014/ 15 and EUR 1.45bn in 2013/ 14. This represents growth of 36% between 
2014/ 15 and 2015/ 16 and 28% between 2013/ 14 and 2014/ 15. 
 
Supplier sales for all 113 companies is shown by year in Table 2. The table includes the sales value (EUR M) 
for each of the three years and the annual growth between years. Table 2 shows how the average growth 
between 2014/ 15 and 2015/ 16 of 36% ranged between 49% (Austria) and 19% (Netherlands). The 
timescale of the analysis (only three years) means that no obvious conclusions can be drawn about CS 
supplier performance at a national level. 
 
The annual value of sales for each anonymized supplier is listed at Appendix 4. This data shows that: 
 

• Sales values in 2015/ 16 ranged between a low of EUR 5.9M and a high of EUR 138.7M 

• Six suppliers achieved sales of over EUR 100M in 2015/ 15 

• Individual supplier growth between 2014/ 15 and 2015/ 16 ranged between 11- 63% 

• Individual supplier growth between 2013/ 14 and 2014/ 15 ranged between 9- 49%. 
 
The evidence of persistent high growth for this cohort of suppliers and their increase in market share year-
on-year suggests that the emerging market for Climate Services is, and will remain, highly competitive. The 
list of suppliers is headed by big- name consultancies and accounting firms like Houston Consulting, PwC, 
KPMG, Deloitte and Boston Consulting Group with an established presence across most EU countries and a 
record of strong growth. 
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Table 2: Annual Growth by Country for Top 113 Suppliers 

 
 
When the top suppliers are analysed by market share for each EU country, a more varied picture emerges. 
Figure 3 shows that the top five suppliers (anonymized using numbers to replace names) are different for 
the four sample countries and account for different levels of market share (based upon share of the total 
for all 113 suppliers). It is of further interest that this ranking/ share picture changes year-by-year. This 
suggests that competition is country- specific and that the data (accepting its limitations) can present an 
authentic and dynamic rather than stylised snapshot of the Climate Services marketplace. 
 

 
Figure 3: Top Five Suppliers by Percentage for Four Sample Countries 2015/ 16 

Country 2015/16 Growth % 2014/15 Growth % 2013/14

Austria 40.12 49.28 26.87 25.10 21.48

Belgium 52.96 28.40 41.24 26.28 32.66

Bulgaria 15.58 40.09 11.12 27.14 8.75

Croatia 10.95 27.24 8.61 27.75 6.74

Cyprus 3.95 39.96 2.82 19.01 2.37

Czech Republic 33.77 28.49 26.29 30.86 20.09

Denmark 46.48 32.34 35.12 24.69 28.17

Estonia 4.45 28.58 3.46 25.73 2.75

Finland 43.86 41.54 30.99 24.09 24.97

France 345.05 38.87 248.47 28.82 192.89

Germany 445.05 43.18 310.84 29.79 239.49

Greece 38.56 35.26 28.51 22.13 23.34

Hungary 40.33 36.39 29.57 26.77 23.33

Ireland 23.32 36.42 17.10 24.21 13.76

Italy 319.70 38.51 230.81 31.70 175.25

Latvia 4.22 32.10 3.19 30.86 2.44

Lithuania 6.48 31.18 4.94 28.88 3.83

Luxembourg 6.83 32.32 5.16 18.88 4.34

Malta 1.61 26.79 1.27 20.86 1.05

Netherlands 109.41 19.01 91.93 24.00 74.14

Poland 92.97 28.21 72.51 32.35 54.79

Portugal 50.43 45.41 34.68 17.99 29.40

Romania 36.79 41.92 25.92 22.25 21.20

Slovakia 14.74 31.89 11.18 26.63 8.83

Slovenia 10.65 27.08 8.38 24.15 6.75

Spain 147.22 30.41 112.89 18.17 95.53

Sweden 63.62 37.00 46.43 31.40 35.34

UK 515.45 35.24 381.13 29.04 295.35

Total 2524.5 36.36 1851.4 27.77 1449.0
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6 Summary Purchaser Findings 

The purchaser research identified 3,195 purchasing companies across the 28 countries of the EU. This is an 
average of 114 purchasers per country, with Malta being the lowest at 60 purchasers and Poland the 
highest at 204. 
 
The country lists are compiled to capture the most visible and highest spending purchasers, where there is 
evidence of expenditure between 2012/ 13 and 2015/ 16. The research focused on repeating patterns of 
procurement. In some cases, purchasers have been included where there is expenditure prior to 2012/ 13 
but none in the period 2012/ 13 to 2015/ 16. They have been included to provide further insight into the 
“purchasing cycles” that currently exist for Climate Services. 
 
All purchasers are corporate i.e. NO public sector purchasers are included. Corporate purchasing in 2015/ 
16 accounted for 87% of the total estimated for CS in the 2015/ 16 report. Corporate purchasing is better 
documented than public purchasing and can be data mined from different and multiple sources. Public 
purchasing is less transparent, less open and not easily verifiable through multiple sources. Public 
purchasing patterns may be subject to future research using the kMatrix methodology2. 
 
In 2015/ 16 the 3,195 purchasers accounted for EUR 1,217m or 28% of the EU total. Purchasers are listed 
by the country where they are based, but their purchases can be from anywhere within the EU. It has not 
been possible to links purchases to specific countries or to specific suppliers. In only 24 cases, is a purchaser 
recorded for two countries, so the total number of unique purchasers in the EU listing is 3,171. 
 
The purchaser list reflects a healthy cross- section of the total purchasing population which, as one would 
expect for an emerging sector, is highly fragmented. There is no obvious method for identifying the total 
purchasing population for any given year, but if we apply the Pareto rule (80/ 20) to the current sample 
then the estimated purchasing population is between 20,000 and 25,000 across Europe, although many of 
those purchases will be small and infrequent. 
 
The Climate Services research captures expenditure over a four- year period and it also records where 
there is evidence of Weather Services procurement as well. Each company record is annotated to reflect 
joint purchasing of Climate and Weather Services. At the purchaser- level it was not possible to split the 
procurement value between Weather and Climate. The average for all EU countries was 67% of purchasers 
were Climate Services only and the remaining 33% purchased both Weather and Climate Services. The 
percentage for joint purchasing varied by country between 22% (Belgium) and 41% (Lithuania and 
Slovenia).  
 
Each purchasing record in the accompanying data set was coded according to purchasing patterns over the 
four- year period. The codes were: 
 

1. Purchasing appears only in 2015/ 16 (could be new procurer or previous procurement occurred 
prior to 2012/ 13) 

2. Purchasing appears in one or more years 
3. Purchasing appears in all years 
4. Purchasing not recorded in any of the four years, but record of prior procurement exists 

 
For all EU countries, the averages were: 

                                                
2 For the purposes of the Purchaser analysis, public procurement includes one-off or repeat purchases of goods and 
services that can be considered as part of a competitive “market” and does not include the value of public funding of 
agencies, academic research programmes or long- term investments in earth observation data/ technology platforms. 
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• 5% of purchasers only purchased in 2015/ 16 

• 82% purchased in one or more years 

•   7% purchased in all four years 

•   6% had purchased previously, but not in last four years. 
 
Of those that purchased in all four years (i.e. annual purchasing trend), the range varied between 3% and 
12% (average 6%). The countries at the upper end of the range (9% and above) included Bulgaria, Denmark, 
Finland, Netherlands, Slovenia and Sweden. In several cases, purchasers recorded no value in 2012/ 13 and 
then three consecutive annual procurements. These purchasers could be on an annual purchasing trend 
that started in 2013/ 14, but they were included under code 2 rather than code 3. The likelihood is that 
more than 7% of procurement (code 3) is on an annual purchasing trend- an informed guestimate is 10%. 
 
Further trend analysis revealed: 
 

• 1,615 purchasers (50% of the total) were active in 2012/ 13 and purchased EUR 515.7m of Climate 
Services, with an average purchase value of EUR 319k. Of those 1,615 purchasers 816 also 
purchased in 2013/ 14 with an average increase in purchase value of 13%. 

 

• 1,620 purchasers (51% of the total) were active in 2013/ 14 and purchased EUR 611.m of Climate 
Services, with an average purchase value of EUR 377k (an 18% increase on the previous year). Of 
those 1,620 purchasers 816 also purchased in 2014/ 15 with an average increase in purchase value 
of 37%. 

 

• 1,587 purchasers (50% of the total) were active in 2014/ 15 and purchased EUR 818.3m of Climate 
Services, with an average purchase value of EUR 516k (a 37% increase on the previous year). Of 
those 1,587 purchasers 811 also purchased in 2015/ 16 with an average increase in purchase value 
of 40%. 

 

• 1,641 purchasers (51% of the total) were active in 2015/ 16 and purchased EUR 1.2bn of Climate 
Services, with an average purchase value of EUR 741k (a 44% increase on the previous year).  

 
Initial conclusions from the purchaser research are: 
 

• Many of the listed purchasers of Climate Services are “household” names with a record of repeat 
purchases over a four- year period 
 

• This relatively small number of purchasers account for a large portion of Climate Services 
procurement and the procurement value is growing significantly by year 
 

• One third of purchasers still require both Weather and Climate Services, a pattern that is repeated 
across years and across countries 
 

• No discernible purchasing pattern has emerged from the analysis and it is not clear what drives the 
irregular pattern of procurement, although it is possible to conclude that “on average” the listed 
purchasers are active once in every two years 

 

• While there are limitations in the above research- primarily based upon the limited availability of 
robust data- it is unlikely that additional data mining effort will produce more meaningful or 
insightful results.  
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7 Purchaser Analysis 

The purchaser data base includes named purchasers by country, with an estimated spend for each of the 
last four years (ending in 2015/ 16). Each data record is coded to reflect whether the purchasing is for 
Climate Services only or for Weather Services and Climate Services. Each record is also coded to reflect the 
frequency of purchase over the four years. 
 
A sample of the purchaser data records is shown at Table 3. The full purchaser data set is presented as a 
separate data file. This data is not considered to be sensitive, therefore, the names of all purchasers are 
included. 
 

Table 3: Purchaser Data Sample for Germany EUR M 

 
 
In Figures 4 and 5, data samples are shown graphically for Germany and France. Both figures show the 
leading purchasers (by value). Each demonstrates year-on-year growth in purchasing and, in the case of 
Germany the leading purchasers have been active in all four years. 

 
Figure 4: Leading Purchasers in Germany- EUR M 

 
France shows a different list of purchasers, but they are not all active in all four years. The further this 
analysis is extended to the right i.e. applied to lower procurement values, the more inconsistent the annual 
procurement patterns become. There are no examples of purchasers (within this data set) making relatively 
low value purchases in all four years i.e. the higher the purchasing value the more likely it is to be (or 

Company Weather Services Included

Estimated 

Spend 

2012/13  €m

Estimated 

Spend 

2013/14 €m

Estimated 

Spend 

2014/15 €m

Estimated 

Spend 

2015/16 €m Code
Aareal Bank Y 0.00 0.00 0.00 3.63 1
Adidas Y 1.93 2.18 0.00 4.27 2
Air Berlin Y 1.94 0.00 0.00 3.84 2
Aldi GmbH & Company oHG  0.00 2.15 2.70 0.00 2
Allianz Y 2.13 2.18 2.96 3.97 3
Alphabet Y 2.01 0.00 0.00 4.13 2
Arcandor AG Y 0.00 0.00 0.00 0.00 4
Aroundtown Property Holdings  1.85 2.21 0.00 3.84 2
Arvato Y 1.87 2.14 3.29 4.29 3
Audi  0.00 2.27 0.00 3.74 2
Aurubis  0.00 0.00 3.02 0.00 2
B. Braun Melsungen  1.65 0.00 0.00 3.78 2
BASF  0.00 2.13 3.07 0.00 2
Bauhaus GmbH & Company KG  0.00 0.00 0.00 0.00 4
Bayer  1.81 0.00 2.89 3.71 2
Bayern Munich  0.00 0.00 2.99 3.77 2
BayWa  0.00 2.16 0.00 3.64 2
Beirsdorf  1.77 2.14 2.62 4.07 3
Bertelsmann Y 1.73 2.31 0.00 0.00 2
BMW Group  1.65 2.32 0.00 4.07 2
Boehringer Ingelheim Y 0.00 2.28 0.00 0.00 2
Bosch Automotive Steering  0.00 0.00 0.00 4.25 1
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become) an annual requirement and the more likely it is to increase year-by-year. This is true of all EU 
countries, not just Germany and France. 

 
Figure 5: Leading Purchasers in France- EUR M 

 
All purchasing records in the data set were coded to reflect the frequency of purchase over the four years. 
The results of this coding are shown in Figure 6. 
 

 

Key to Figure 6 
 
1. Purchasing appears only in 2015/ 16 (could 

be new procurer or previous procurement 
occurred prior to 2012/ 13) 

2. Purchasing appears in one or more years 
3. Purchasing appears in all years 
4. Purchasing not recorded in any of the four 

years, but record of prior procurement 
exists 

 

Figure 6: Purchasing History- All Records 
 
The results of this analysis have already been commented as part of the summary findings, but from a 
behavioural perspective some general observations can be made about how to stimulate and grow the 
market for Climate Services: 
 
1. Clearly, it is important to increase the number of first- time users of Climate Services 
2. More important, is to ensure that first- time users graduate to a second use (quality and usefulness of 

experience?) 
3. The larger the pool of second- time users, the more likely it is to encourage annual users (driven by 

meaningful and improving quality of updates?) 
4. Annual users typically generate the highest value purchases, therefore the higher the stock of annual 

purchasers the greater the market growth for Climate Services. 
 
These observations have relevance for how an EU Market Observatory might focus its service offer on 
stimulating Climate Services growth. 
 
One further observation on the current analysis: it would have been useful to code purchasers not just by 
frequency of purchase, but also by their Industry. This might have revealed further trends in the data. This 
coding will be added in the near future to search for any hidden trends or further insights. 
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In response to feedback from within MARCO, one additional coding exercise that has been introduced is to 
categorise purchases according to their purpose. Eight codes have been applied to the data, and while 
these codes are not as rich as the application types added to the Climate Services research in deliverable 
D4.3, but they do provide some insight into what is driving the purchase of Climate Services. The codes 
include six exclusive categories- Adaptation Planning, Research Services, Impact Analysis, Actuarial Long- 
Range Forecasting, Vulnerability Analysis and Corporate Governance. There are also two combined codes 
that reflect patterns where services are purchased together- Actuarial Long- Range planning, plus Impact 
analysis plus Vulnerability analysis and Impact Analysis/ Vulnerability Analysis. The combined codes are 
recorded separately to the single codes to ensure that there is no double counting 
 
Figure 7 records the volume of purchasing for each of the eight categories across the EU, for four years, in 
EUR M. The figure shows that Corporate Governance is the largest category in all four years and recorded 
its highest growth between 2014/ 15 and 2015/ 16 (EUR 77M). Five categories show high levels of growth 
for the past two years- Corporate Governance, Vulnerability Analysis, Actuarial Long- Range Forecasting, 
Impact Analysis and Impact Analysis/ Vulnerability Analysis. All categories show their highest level of 
growth in the past year. 

 
Figure 7: Eight Categories of Procurement across the EU 2012/ 13 to 2015/ 16- EUR M 

 
In Figure 8 the same values are represented across the EU, but this time as percentages. This view of the 
data shows that Impact Analysis/ Vulnerability Analysis has increased from 8% to 11% of the total by 2015/ 
16, Adaptation Planning has reduced from 11% to 8% of the total by 2015/ 16 and Vulnerability Analysis has 
grown from 12% to 13%. In these three cases, purchasing has increased faster over the four- year period 
than for the remaining categories. 
 
The procurement data is segmented by country in Figure 9 with a sample for France, Germany, Italy and 
UK. Four of the eight categories are included and in each case categories show different characteristics for 
each country. Actuarial Long- Range Planning grew faster in France, Corporate Governance has grown most 
strongly in Germany and Adaptation Planning has grown least in France. When this analysis is applied to all 
categories and across all EU countries, purchasing in each country (based upon the evidence from the 
research sample) has its own variations and unique footprint. 
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Figure 8: Eight Categories of Procurement across the EU 2012/ 13 to 2015/ 16- % 

 

 
Figure 9: Four Categories of Procurement Compared 2012/ 13 to 2015/ 16- EUR M 
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8 Discussion and Learning Points 

The summary findings within this report were circulated and discussed in April 2017. A summary of this 
initial feedback and proposed actions is included below. The feedback was specifically focused upon how 
the findings might be made more useful and related to wider Climate Service themes. Future actions will 
interrogate the available data sources to understand what more may be extracted from them.  
 
Further action on public sector procurement will continue. This was excluded because the record base is 
much thinner for public procurement and is not easily corroborated. However, taking this into account 
public procurement will be reviewed and, in conjunction with other deliverables, be positioned in the wider 
context of public funding and investment (not currently included in any of the Work Package 4 
deliverables).  
 

Discussion/ Feedback 
 

Proposed Future Actions/ Responses 

Supplier Research 
 
Introduction of Supplier list- 113 major 
suppliers providing 40% of CS market. 
Discussion around whether it is possible to 
group them 
 
Discussion around the large corporate nature of 
many suppliers and role of Market Observatory 
in relation to larger corporates and 
consultancies 
 
Discussions around the commercial sensitivity 
of supplier sales data 
 
Discussion around how to make data more 
useful i.e. more clearly link to taxonomy 

 
 
Categorize suppliers according to types 
 
 
 
 
 
 
 
 
 
kMatrix to anonymize data before it is reported 
beyond the group 
 
Investigate whether it is possible to link 
Suppliers more clearly to Applications 
 

Purchaser Research 
 
Introduction of Purchaser data set- 3,200 
private sector purchasers across 28 countries. 
Discussion around need to identify public sector 
purchases as well 
 
Analysis of time series over 4 years and the 
purchasing patterns revealed. Discussion, based 
upon experience of some partners- validated 
the underlying bi- annual purchasing pattern.  
 
Observations on continued linkages between 
Weather and Climate Service procurements. 
Discussion around how purchases may be 
linked to specific CS applications 
 

 
 
Will attempt to add significant public sector 
procurements to list- despite more limited 
sources of data and limited opportunity to 
validate results through multiple sources 
 
 
 
 
 
 
Will explore the degree to which it may be 
possible to link procurement to CS applications 
newly introduced into the taxonomy 
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In the research objectives, several assumptions were made but with a level of uncertainty about the 
available data or the resulting analysis. Now that the research is complete, assumptions and findings can be 
compared: 
 

Assumption Findings 

1. Frequency of purchasing will vary 
 

2. Boundaries between Weather & Climate 
Services sales will be blurred 

 
3. Many organisations will purchase both 

Weather & Climate Services 
 
 
 
 
 
 
4. Some organisations will progress from 

Weather to Climate Services 
 
 
5. Few organisations will ONLY purchase 

Climate Services 
 
 
6. Organisations buy a wider range of Climate 

Services over time 
 
 
 
 
 
7. Larger organisations often purchase from 

Professional Service intermediaries 
 
 
 
 

8. Some end-user sectors more clearly 
differentiate between Weather & Climate 
Services. 

 

Confirmed by research 
 
This is still true of the data sources, where it 
can be difficult to separate the two 
 
This was true in 33% of cases, which is lower 
than anticipated. However, the research did 
not investigate Weather- only purchases from 
the same organisations. It is possible that more 
organisations purchased both but as separate 
procurement streams or as separate units of 
the same organisation 
 
This remains an assumption as the research 
would need to extend beyond the current 
three years to test this properly. 
 
The percentage of Climate only purchases was 
higher than anticipated, but see the comments 
on 3, as to why this may be an over- statement. 
 
Unproven by the research. It was possible to 
track increased value of procurement but not 
the services that it was spent on. The eight 
categories of purchasing showed some 
variation over the four- year period, which 
suggests this may be true, but doesn’t prove it. 
 
Not proven, because supply and procurement 
were not directly linked. However, all top 
suppliers were professional services 
intermediaries of some type, so this 
assumption is likely to be true. 
 
Not proven. Additional industry coding added 
to purchaser records may produce a different 
outcome. 
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Appendix 1 
 

Analysis of Source Usage in Climate Services (CS) Supplier Research 
 
This example explains the process by which CS sales values were calculated for individual companies on the 
list of European suppliers. It is a research process that kMatrix has used extensively to calculate domestic 
and export sales values for companies in sectors like Climate Change Adaptation, Low Carbon Economy, 
Green Economy and knowledge- intensive sectors like Cybersecurity and Geo- Locational Services 
 
This “deep dive” into the supplier research process uses the 98 supplier companies originally listed for 
Germany and relates to 2015/ 16 data. The example includes the name of the supplier followed by up to 18 
different sources of data used to select that company. For each source, there is a statement of estimated 
sales value, a statement of whether it is to be included and a “confidence level” that reflects the accuracy 
and usefulness of this source in the past (taken from the kMatrix source management system). At the end 
of each row for each supplier is a final adjusted sales value and statement of data confidence that takes 
account of all previous values for that supplier. A sample of the full data set is shown below in Table A1, 
using two of the 18 source options, but excluding the final adjusted value. The full data set is available to 
MARCO partners as a downloadable annex to this appendix. 
 
For the “deep dive” we have partially broken the rule of anonymity applied in the main deliverable. This is 
because it is impossible to demonstrate the research process without some reference to actual values and 
actual companies. In this case (Table A1), reference to example source values for one country market 
(rather than to the whole of the EU) does not reveal a supplier’s complete competitive position. 
 

Table A1: Sample Supplier Source Data 2015/ 16 

 
 
 
 
 

Suppl ier Sources  €m

Confidence 

Level Include Sources  €m

Confidence 

Level Include

Adjusted 

Sa les  €m

Confidence 

Level - Fina l

Aktuarvereinigung Österreichs 3.70 87.5 YES 4.82 74.6 YES 4.75 94.9

Anna Macdougald EU Publ ic Affa i rs 4.30 94.5 YES 3.51 91.7 YES 5.04 78.6

APCO Europe 4.41 71.7 YES 3.09 84.1 YES 4.39 80.0

Archimede 4.43 79.4 YES 3.66 91.8 YES 4.91 81.5

Asociatia  Romana de Actuariat 4.32 74.8 YES 4.49 81.6 YES 4.97 94.1

Bath Actuaria l  Consulting Limited 4.30 71.3 YES NUL NUL NUL 5.63 95.8

Boston Consulting Group 50.16 88.2 YES 48.19 73.2 YES 51.90 82.6

Buck Consultants  Limited 3.98 70.5 YES 4.30 84.7 YES 5.16 80.5

Bulgarian Actuaria l  Society 2.36 84.5 YES 2.11 74.7 YES 2.60 83.5

Bus iness  Environment Europe 2.27 77.6 YES 2.41 93.0 YES 2.58 91.1

BWCI Group 1.98 79.0 YES 2.37 74.0 YES 2.78 87.0

C.B. Europa 3.43 89.9 YES 4.06 81.4 YES 4.96 80.8

cabinet DN 4.36 78.8 YES NUL NUL NUL 4.43 89.7

Capita  Li fe Actuaria l  Solutions 2.93 85.4 YES 3.18 70.9 YES 3.79 86.3

Channel  Is lands  Actuaria l  Association 3.72 91.5 YES 3.02 93.1 YES 4.08 79.3

Chelgate Europe 2.63 86.9 YES 3.18 84.9 YES 3.16 91.3

Congruent Financia l  Partners  Limited 4.49 79.4 YES NUL NUL NUL 5.35 91.7

Cyprus  Association of Actuaries 3.82 74.6 YES NUL NUL NUL 4.22 85.6

Den Danske Aktuarforening 5.01 75.3 YES 3.83 84.6 YES 5.38 98.6

Den Norske Aktuarforening 3.91 86.3 YES 5.46 89.2 YES 5.54 82.0

Deutsche Aktuarvereinigung 2.86 91.0 YES NUL NUL NUL 3.03 91.8

diplomat communications 2.85 91.9 YES NUL NUL NUL 3.77 81.3

Eamonn Bates 2.05 76.2 YES NUL NUL NUL 2.86 79.1

Edelman Publ ic Relations  Worldwide 4.55 91.4 YES 5.31 85.3 YES 5.18 89.2
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The deep dive requires the following explanation: 
 

• The list of sources was artificially truncated at 18 examples. For some suppliers, there were more 
and in some case (where a NULL is shown) there were less 
 

• The list of sources excludes all sources that failed to meet the standard for accuracy or reliability 
(shown by the Confidence Level) so only YES or NULL values are shown 

 

• Each source value is in EURM 
 

• Confidence Levels are a function of reliability, accuracy and currency monitored over time and are 
linked to a further measure “Hit Rate” (not shown), which reflects how often the source has been 
used for calculating CS values 
 

• The adjusted sales value considers all sources values and the confidence levels relating to those 
values before calculating the mean as the final stated value 

 
The source heading in each of the 18 cases is generic because the sources used for each supplier are NOT 
the same. Each supplier value was calculated using different combinations of sources. To show the multi- 
source process applied to several examples it is easier to align the data in this way. However, to 
demonstrate how the sources were aligned for a single supplier (let us call them A- for Anonymity) a further 
table is provided below. Table 2 shows a list of named sources that were used in the calculation of sales 
value for a single supplier, rather than for multiple suppliers as per Table A1. 
 
The list shows a total of 52 sources taken from 14 countries, with data confidence levels of between 71- 
95%. Within this list of 52 sources are the 18 sources included in the truncated list for all suppliers. Several 
sources have been excluded from this list that did not meet the required level of data confidence. The listed 
sources include corporate, institutional, financial, insurance, academic and publicly funded organisations 
that possess data relevant to Supplier A, either as customers, partners, commentators, analysts etc. Some, 
but not all these sources, are also relevant to Supplier A sales into other European countries. The data 
values for each of these sources have been excluded from this table to preserve supplier anonymity. 
 

Table A2: Individual Supplier Source Data 2015/ 16 

 
 

Source Operational Base

Confidence 

Level

Alber & Geiger US 79.4

Centra l  Lobby Consultants Europe 83.0

Sagardoy Abogados Spain 85.5

The Univers i ty of Nottingham United Kingdom 90.6

Svenska kyrkan Sweden 74.3

Bus iness  and Strategies  in Europe Belgium 87.8

Bus iness  Region Göteborg AB Sweden 86.8

European Chemica l  Industry Counci l Belgium 77.7

I.R.I.S. Solutions  & Experts  S.A. Belgium 73.7

BIOCHEMTEX Ita ly 88.6

Deutsches  Insti tut für Wirtschafts forschung Germany 87.8

Empresa  Municipa l  de Transportes  de Madrid S.A Spain 88.4

FERROVIAL AGROMAN S.A. Spain 93.7

Mémoria l  de la  Shoah France 81.2

Syndicat Mixte des  Transports  en Commun de l 'agglomération toulousaine France 82.9

customs4trade Belgium 82.1

JA Europe Belgium 73.1

Fleishman-Hi l lard Belgium 91.8

Insurance Europe Belgium 90.3

Sti ftung Mercator Germany 94.8

European Centre for Development Pol icy Management Netherlands 82.6

The Brookings  Insti tution United States 86.0

Câmara Municipa l  de Ponta  Delgada Portugal 79.0

FTI Consulting Belgium United States 90.0

European Counci l  on Foreign Relations United Kingdom 71.5

Genera l  Electric Company United States 90.7

The National  Library of Finland Finland 86.7

European Federation of Pharmaceutica l  Industries  and Associations Luxembourg 80.0

AGRICORD vzw Belgium 72.1

Insti tuto de Telecomunicações Portugal 90.1

Agr Blay SL Spain 73.2

EUROCITIES Belgium 85.3

Interel  European Affa i rs Belgium 88.4

Sidenor Investigación y Desarrol lo S.A. Spain 77.5

Association for Financia l  Markets  in Europe United Kingdom 71.7

Burson-Marstel ler Belgium 76.3

ExxonMobi l  Petroleum & Chemica l Belgium 87.6

Shel l  Companies Netherlands 87.4

Univers i ty of Amsterdam - Faculty of Law Netherlands 76.0

Norwegian Financia l  Services  Compla ints  Boards Norway 74.4

Google United States 82.1

Microsoft Corporation United States 81.7

Verband Deutscher Maschinen- und Anlagenbau e.V. Germany 94.2

BUSINESSEUROPE Belgium 76.5

European Banking Federation Belgium 76.7

Verband der Chemischen Industrie e.V. Germany 92.2

Bertelsmann Sti ftung Germany 72.4

Bruegel Belgium 89.7

Forest Peoples  Programme United Kingdom 85.1

INSTITUTO NACIONAL DE INVESTIGACIÓN Y TECNOLOGÍA AGRARIA Y ALIMENTARIA Spain 72.0

Vers icherungsombudsmann e. V. Germany 92.3

European Youth Forum Belgium 71.7
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Table A2 illustrates the complexity of the multi- source process required to extract specific values for niche 
markets like Climate Services.  
 

  

Fleishman-Hi l lard Belgium 91.8

Insurance Europe Belgium 90.3

Sti ftung Mercator Germany 94.8

European Centre for Development Pol icy Management Netherlands 82.6

The Brookings  Insti tution United States 86.0

Câmara Municipal  de Ponta Delgada Portugal 79.0

FTI Consulting Belgium United States 90.0

European Counci l  on Foreign Relations United Kingdom 71.5

General  Electric Company United States 90.7

The National  Library of Finland Finland 86.7

European Federation of Pharmaceutica l  Industries  and Associations Luxembourg 80.0

AGRICORD vzw Belgium 72.1

Insti tuto de Telecomunicações Portugal 90.1

Agr Blay SL Spain 73.2

EUROCITIES Belgium 85.3

Interel  European Affa i rs Belgium 88.4

Sidenor Investigación y Desarrol lo S.A. Spain 77.5

Association for Financia l  Markets  in Europe United Kingdom 71.7

Burson-Marstel ler Belgium 76.3

ExxonMobi l  Petroleum & Chemical Belgium 87.6

Shel l  Companies Netherlands 87.4

Univers i ty of Amsterdam - Faculty of Law Netherlands 76.0

Norwegian Financia l  Services  Compla ints  Boards Norway 74.4

Google United States 82.1

Microsoft Corporation United States 81.7

Verband Deutscher Maschinen- und Anlagenbau e.V. Germany 94.2

BUSINESSEUROPE Belgium 76.5

European Banking Federation Belgium 76.7

Verband der Chemischen Industrie e.V. Germany 92.2

Bertelsmann Sti ftung Germany 72.4

Bruegel Belgium 89.7

Forest Peoples  Programme United Kingdom 85.1

INSTITUTO NACIONAL DE INVESTIGACIÓN Y TECNOLOGÍA AGRARIA Y ALIMENTARIA Spain 72.0

Vers icherungsombudsmann e. V. Germany 92.3

European Youth Forum Belgium 71.7
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Appendix 2 
 

Analysis of Source Usage in Climate Services (CS) Purchaser Research 
 
This example explains the process by which CS procurement values were calculated for individual 
organisation on the list of European purchasers. It is a research process that kMatrix has used extensively to 
identify and calculate customer spend in domestic/ export markets in sectors like Climate Change 
Adaptation, Low Carbon Economy, Green Economy, Marine Environment, Marine & Maritime and 
knowledge- intensive sectors like Cybersecurity and Geo- Locational Services 
 
This “deep dive” into the purchaser research process uses the 64 purchasers originally listed for Germany 
and relates to 2015/ 16 data. The example includes the name of the purchaser followed by up to 18 
different sources of data used to select that organisation. For each source, there is a statement of 
estimated procurement value, a statement of whether it is to be included and a “confidence level” that 
reflects the accuracy and usefulness of this source in the past (taken from the kMatrix source management 
system). At the end of each row for each purchaser is a final adjusted procurement value and statement of 
data confidence that takes account of all previous values for that purchaser. A sample of the full data set is 
shown below in Table B1, using two of the 18 source options. The full data set is available to MARCO 
partners as a downloadable annex to this appendix. Unlike the supplier data in Appendix 1, there are no 
confidentiality issues to restrict access to the procurement data 
 

Table B1: Sample Purchaser Source Data 2015/ 16 

 
 

As with the deep dive in Appendix 1, this example requires the following explanation: 
 

• The list of sources was artificially truncated at 18 examples. For some purchasers, there were more 
and in some case (where a NULL is shown) there were less 
 

Company

Sources  

€m

Confidence 

Level Include

Sources  

€m

Confidence 

Level Include

Adjusted 

Procurement 

€m

Confidence 

Level - Fina l

Aareal  Bank 3.6 94.4 YES 3.3 86.7 YES 3.6 94.4

Adidas 4.6 85.9 YES 5.0 86.2 YES 4.3 85.7

Air Berl in 3.9 71.4 YES NUL NUL NUL 3.8 76.8

Al l ianz 4.1 81.8 YES NUL NUL NUL 4.0 78.3

Alphabet 4.0 80.4 YES 4.3 76.8 YES 4.1 86.1

Aroundtown Property Holdings 3.3 90.6 YES 3.5 76.9 YES 3.8 77.6

Arvato 3.7 72.4 YES NUL NUL NUL 4.3 86.3

Audi 4.2 88.0 YES 3.3 74.0 YES 3.7 92.5

B. Braun Melsungen 4.4 74.5 YES 3.9 93.2 YES 3.8 85.7

Bayer 4.3 81.1 YES 3.3 87.1 YES 3.7 81.8

Bayern Munich 3.5 88.6 YES NUL NUL NUL 3.8 80.0

BayWa 3.1 72.5 YES 4.0 73.2 YES 3.6 81.7

Beirsdorf 4.0 94.6 YES 4.8 79.1 YES 4.1 82.0

BMW Group 4.2 73.1 YES 4.4 88.1 YES 4.1 92.3

Bosch Automotive Steering 3.8 83.6 YES 3.8 89.3 YES 4.2 79.8

Brenntag 3.6 73.2 YES NUL NUL NUL 4.2 83.6

C&A Europe 3.8 74.7 YES 3.3 90.3 YES 3.9 88.0

Commerzbank 4.4 90.9 YES 4.5 78.1 YES 4.3 94.9

Continental 3.6 85.4 YES 3.9 86.9 YES 3.7 79.6

Daimler 4.0 88.5 YES NUL NUL NUL 3.6 77.4

Deutsche Bank 3.4 83.6 YES NUL NUL NUL 4.0 88.2

Deutsche Boerse 4.5 80.0 YES 3.3 82.0 YES 4.1 77.7

Deutsche Pfandbriefbank 4.1 80.6 YES 4.1 80.8 YES 4.1 86.7

Deutsche Post 4.7 82.4 YES NUL NUL NUL 4.2 91.6
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• The list of sources excludes all sources that failed to meet the standard for accuracy or reliability 
(shown by the Confidence Level) so only YES or NULL values are shown 
 

• Each source value is in EURM 
 

• Confidence Levels are a function of reliability, accuracy and currency monitored over time and are 
linked to a further measure “Hit Rate” (not shown), which reflects how often the source has been 
used for calculating CS values 
 

• The adjusted procurement value considers all sources values and the confidence levels relating to 
those values before calculating the mean as the final stated value 

 
The source heading in each of the 18 cases is generic because the sources used for each purchaser are NOT 
the same. Each purchaser value was calculated using different combinations of sources. To show the multi- 
source process applied to several examples it is easier to align the data in this way.  As with the supplier 
example in Appendix 1 it is also possible to show specific sources for the individual purchasers listed in 
Table B1and this would again show sources that include corporate, institutional, financial, insurance, 
academic and publicly funded organisations. 
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Appendix 3 

List of Suppliers 

 

 
 

Supplier Supplier

A.T. Kearney Group Deloitte & Touche

Accenture H&C Consulting Actuaries LLP

Aktuarvereinigung Österreichs Hellenic Actuarial Society

Alonso & Asociados Het Koninklijk Actuarieel Genootschap

Aon Hewitt HJC Actuarial Consulting Limited

APCO Europe Houston Consulting Europe

Asociatia Romana de Actuariat Hrvatsko Aktuarsko Drustvo

Association Global Services Hughes Price Walker Ltd

Association Suisse des Actuaires Hyder 

Atkin and Co Imperial Consultants

Bain & Company Insight Risk Consulting

Barnett Waddingham LLP Institut des Actuaires

Bath Actuarial Consulting Limited Institut des Actuaires en Belgique

BBS Consultants and Actuaries Ltd Institut Luxembourgeois des Actuaires

Boston Consulting Group Instituto de Actuarios Españoles

Broadstone Corporate Benefits Ltd Instituto dos Actuarios Portugueses

Buck Consultants Limited Istituto Italiano degli Attuari & Consiglio Nazionale degli Attuari (ISOA)

Bulgarian Actuarial Society Jagger and Associates

BWCI Group Jardine Lloyd Thompson

Capita Life Actuarial Solutions Josef Zieleniec & Partners

Česká Společnost Aktuárů Joseph G Byrne and Sons

Channel Islands Actuarial Association JPA International Affairs & Consultancy

Cicero Consulting KPMG LLP

Col.legi d’Actuaris de Catalunya L Consult: Conseil Affaires Européennes

Communications Group Lane Clark & Peacock LLP

Congruent Financial Partners Limited Latvijas Aktuäru Asociãcija

Cyprus Association of Actuaries Lietuvos Aktuarų Draugija

Deloitte Climate Change & Sustainability Services Longin & Associes

Den Danske Aktuarforening Luther Pendragon Brussels

Deutsche Aktuarvereinigung M L Owen and Co. Limited

DL International Magyar Aktuárius Táraság

DLA Piper – Global Government Relations Markets Europe

Eamonn Bates Mazars LLP

Ecofys Milliman

Ecotec Research and Consulting Mitchell Consulting Actuaries Limited

Eesti Aktuaaride Liit Moore Stephens LLP

EPPA Nicholas Phillips Associates

EU.select Nigel Sloam and Co

EURALIA Norton Rose Fulbright

Euro P.A. Consulting Peter Gatenby Consulting

European Advisory Services PNO Consultants GmbH

European Consulting Company Polskie Stowarzyszenie Aktuariuszy

European Regional Affairs Consultants Prisma Consulting Group

European Research Associates Punter Southall

European Strategy and Lobbying PWC

EuroRSCG C&O -European Affairs Royal London Consulting Actuaries

eValue SCS Global

Félag íslenskra tryggingastærðfræðinga Slovenská spoločnost’ aktuárov

FIPRA Slovensko Aktuarsko društvo

First Actuarial LLP Society of Actuaries in Ireland

Furrer et Hugi Steve Dixon Associates

GOS Consulting Ltd. Suomen Aktuaariyhdistys

Government Actuary's Department Svenska Aktuarieföreningen

GPlus Europe Thomson Dickson Consulting Ltd

Grant Thornton UK LLP Thorvik International Consulting

Grayling Political Strategy Willis Towers Watson
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Appendix 4 
Anonymized Supplier Sales by Year 

 

 

 

Supplier 2015/ 16 Growth % 2014/ 15 Growth % 2013/ 14 Supplier 2015/ 16 Growth % 2014/ 15 Growth % 2013/ 14

1 92.70 41.74 65.41 44.43 45.28 58 15.48 18.60 13.05 19.25 10.94

2 26.33 31.02 20.09 19.83 16.77 59 14.51 35.65 10.70 33.08 8.04

3 15.67 19.69 13.09 16.61 11.23 60 17.07 44.17 11.84 9.27 10.84

4 10.49 44.18 7.27 19.47 6.09 61 13.16 34.89 9.76 26.68 7.70

5 12.63 35.11 9.35 26.76 7.37 62 19.37 23.95 15.63 22.37 12.77

6 17.19 28.45 13.38 13.92 11.75 63 138.73 30.18 106.57 49.94 71.08

7 11.43 29.08 8.85 40.87 6.28 64 10.05 62.98 6.17 18.81 5.19

8 11.64 56.37 7.44 21.88 6.11 65 16.50 27.69 12.92 35.94 9.50

9 71.22 62.99 43.70 33.64 32.70 66 14.24 21.25 11.75 22.46 9.59

10 16.63 34.33 12.38 35.23 9.15 67 8.26 40.36 5.88 28.33 4.59

11 72.32 18.29 61.14 35.63 45.08 68 16.00 25.94 12.70 31.39 9.67

12 13.53 43.40 9.44 25.81 7.50 69 8.60 20.02 7.17 12.55 6.37

13 18.86 32.66 14.22 24.61 11.41 70 12.94 38.73 9.32 19.89 7.78

14 16.50 66.83 9.89 32.08 7.49 71 14.02 44.74 9.68 23.07 7.87

15 103.43 61.00 64.24 23.02 52.22 72 23.25 38.69 16.76 39.69 12.00

16 8.60 11.44 7.72 42.96 5.40 73 11.86 36.24 8.71 12.19 7.76

17 17.60 27.72 13.78 18.98 11.58 74 15.15 38.48 10.94 24.06 8.82

18 13.61 29.22 10.53 20.18 8.76 75 21.88 37.83 15.88 25.45 12.65

19 16.20 24.76 12.98 11.88 11.60 76 19.73 22.31 16.14 29.20 12.49

20 17.83 30.21 13.69 41.40 9.68 77 14.87 57.36 9.45 12.28 8.42

21 10.02 32.31 7.57 29.83 5.83 78 11.92 20.96 9.85 21.95 8.08

22 12.57 49.12 8.43 16.57 7.23 79 11.72 24.44 9.41 23.75 7.61

23 18.53 18.03 15.70 17.94 13.31 80 133.41 47.52 90.43 35.28 66.85

24 8.16 22.46 6.66 16.76 5.71 81 16.38 17.19 13.98 20.16 11.63

25 14.20 55.94 9.11 18.23 7.70 82 14.24 39.97 10.17 34.94 7.54

26 12.62 44.92 8.71 28.26 6.79 83 8.46 37.56 6.15 35.53 4.54

27 12.06 33.24 9.05 43.96 6.29 84 18.06 22.81 14.71 25.85 11.69

28 122.77 46.81 83.62 32.27 63.22 85 11.92 23.89 9.62 21.13 7.94

29 20.52 27.46 16.10 16.85 13.78 86 18.53 30.79 14.17 50.12 9.44

30 18.95 54.10 12.30 21.27 10.14 87 16.41 30.62 12.56 28.15 9.80

31 13.85 29.39 10.71 25.17 8.55 88 11.03 40.70 7.84 32.90 5.90

32 11.10 30.05 8.53 37.36 6.21 89 10.13 28.16 7.90 20.24 6.57

33 8.97 30.38 6.88 15.91 5.94 90 104.14 43.41 72.61 35.61 53.54

34 9.61 19.37 8.05 32.85 6.06 91 13.84 49.79 9.24 33.21 6.93

35 10.15 19.25 8.51 39.43 6.10 92 17.53 40.62 12.47 25.38 9.95

36 8.58 42.10 6.04 29.28 4.67 93 15.22 35.93 11.20 37.07 8.17

37 12.05 30.42 9.24 26.00 7.33 94 18.91 32.01 14.33 14.04 12.56

38 17.39 21.61 14.30 16.31 12.29 95 16.74 36.58 12.26 13.98 10.75

39 13.29 33.40 9.96 17.03 8.51 96 12.64 27.64 9.91 22.78 8.07

40 13.00 30.92 9.93 26.36 7.86 97 15.87 33.66 11.87 25.15 9.49

41 14.55 35.22 10.76 19.95 8.97 98 8.94 25.98 7.09 23.05 5.77

42 12.89 22.62 10.51 9.78 9.58 99 19.38 40.19 13.82 20.14 11.50

43 15.62 18.21 13.21 32.79 9.95 100 25.48 34.01 19.01 35.72 14.01

44 8.86 14.52 7.74 26.88 6.10 101 11.31 35.25 8.37 23.25 6.79

45 14.67 27.52 11.51 26.09 9.13 102 117.59 42.41 82.57 20.04 68.79

46 18.88 30.49 14.47 21.30 11.93 103 16.48 67.24 9.85 16.60 8.45

47 23.81 36.65 17.42 11.92 15.57 104 15.82 27.21 12.44 26.85 9.80

48 20.33 36.02 14.95 26.64 11.80 105 9.79 40.86 6.95 13.96 6.10

49 5.86 29.31 4.54 23.13 3.68 106 9.94 47.73 6.73 17.44 5.73

50 9.27 23.46 7.51 26.43 5.94 107 14.67 22.10 12.02 25.62 9.57

51 7.36 53.94 4.78 38.76 3.45 108 16.70 31.54 12.70 31.92 9.63

52 8.77 26.72 6.92 18.09 5.86 109 15.35 13.68 13.50 23.45 10.94

53 12.17 14.00 10.68 25.69 8.49 110 15.24 33.15 11.45 34.78 8.49

54 12.73 51.07 8.43 16.56 7.23 111 12.46 45.24 8.58 27.71 6.72

55 9.63 55.37 6.20 26.76 4.89 112 19.22 25.38 15.33 40.80 10.89

56 93.27 37.83 67.67 21.82 55.55 113 19.23 43.14 13.43 31.71 10.20

57 12.74 19.53 10.66 12.80 9.45


